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Don’t believe in what they SAY.
Believe in what they DO!
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No Thanks
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Parameters

Success!

1. Registration Method
Successfully connected to Facebook!
All progress is now synchronized
with your account.




Event: Completed Tutorial

: Swipe this candy to the left Parameters

to match 3 of the same! .
1. Description

2. Content Type

3. Tutorial Step
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Event: Level Achieved

Candy*world

1
Level 3

Parameters
1. Level Number

2. Score

Yay! | completed level 3 in
Candy World!

"I Share Skip
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Event: Initiate Checkout
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Candy World Bank Parameters

1. Content Type

2. Content ID

Confirm Your In-App
Purchase 3. Currency

Do you want to 10x Lig|
Bolt pacl| $0.99?

4. Value

Cancel
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Event: Purchase Cancelled

Candy World Bank Parameters

1 m— 1. Content Type
W 3 §099 4 yp
2. Content ID

Purchase

Unsuccessfull 3. Currency

4. Value

No money was removed from
your account
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Event: Purchase
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Candy World Bank Parameters

1. Content Type
2. Content ID
Thank You

Your purchase was successful. 3. Curren Cy

4. Value
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Facebook PMD
(Preferred Marketing Developer)

Asian 1st & World 4th
facebook PMD with all 4 badges.
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@ Target Optimization

Multivariate Testing

= 1 Auto-Splitting
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Wisest Social Ad Amplifier

)]

« External Traffic Solution

= Fan Increase Solution

= Consumer Engagement Solution
=+ Mobile Amplifying Solution
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Campaign group optimization setting X

Optimize campaign Optimize bidding amount

Optimization schedule

This time only v

Campaign Allcampaigns M

Max bidding amount {Bidding : 10}

Condition Campaigniotal group yesterday’s spending 7| < * | Remaining balance / Remaining period
Increase total bidding amount (to) % v

Campaign group optimization setting

Optimize campaign ‘Optimize bidding amount

Optimizatien schedule

This time only -

“

S i
» Campaign Individual campaign A

- W -

e— 3 Max bidding amount 500 {Bidding - 273}

-

Condition Impressions  ¥| > v 50000 and v| CPC v < ovo300

Action h\ddmgamount(m) % v Increase
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100  1.08%

Cost-Per-Install 5 HLTEH BhHEER

YE&E  USD $30,000/ H
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$2.33 5X 2%

Cost-Per-Install 500 H & 2 ¢ 15 CTR
(Compared to S 4.89) (Compared to 100) (Compared to 1.08%)
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% Thank you!
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